Bienvenido a Welcome. martí perán

I write these notes after hurrying through the surroundings of the Barcelona airport. Either due to those critic paranoias - that make you see what you already have in mind everywhere – or as a demonstration that we weren’t so disturbed when we planned this project, but I just came across a publicity panel praying: 

“Benvingood” 
; naturally, the slogan operates as a way of receiving the passengers arriving to the city, though not as a simple courtesy but as a proof that their expectations of arriving to a good place will be fulfilled in a rapid and efficient way. We don’t even mind now that it’s goodness resides, as we might guess, in the succulent shopping offer and not in a natural citizen hospitality. What is crucial in this panel is that the visitor feels comforted in a place maybe strange for him and, after this peace and calm, goes ahead and tries the delicacies of the great market himself.

This appeal to the goodness of the place is not as light as it might seem beforehand. On the contrary, it responds to a publicity strategy that has somehow realized that, as of today, we are subjects in a state of perpetual arrival. We have moved from a situation of constant departure into another, dominated by chronic arrival. In the end , maybe they’re two faces of the same rootlessness. Just as there is a modern tedium staged through the weariness of having always to depart – you know: there’s no road but walking – it seems that today a new form of melancholy and idleness rises to confront the duty of reaching certain goals we didn’t even know existed. This is the promise held by publicity of all kinds of supposed novelties, and of course by the galloping urban transformation of the planet into an archipelago of hypothetic fantastic islands for leisure, business or residence...

New landscapes, armored and paradise-like, are offered next to incredible products, new perfumes, technological prostheses, wild vehicles and organic yoghurts inviting us step into a new world of emotions and pleasures. Hence that next to the mere offer of the new, it is essential to add a shade of initiation (Welcome) and guarantee (to Good or the world of goodies). All is a threshold. The stage of our quotidian life has been reduced to a sort of reception hall of a huge Mall; only we can arrive there with muddy shoes.

Utopia, we have been told, is nowhere. Hence the same utopian literature became a dripping of news from nowhere. It was all about maintaining, beyond any pragmatism, a commitment of non reconciliation with the given that granted a constant advance towards improvement. Today it’s no longer necessary to give news about the dream, we are assured it is already here; we just have to Welcome it. This registration difference has an immediate translation on the sort of trip that should be made. While the utopian trip, like Ulyses, goes through all sorts of places and experiences, the way to Welcome is a blind trip, fast and safe; there’s only to follow the instructions of a low cost airline captain. There’s no documentary but the takeoff.

Once the destination has been reached, there may be a double circumstance: that the New World is a solved reality ( as it happens to the passenger that arrives in Barcelona) or a reality reduced to the emaciated Welcome panel. In this second frame of mind it might be necessary to appeal to a feeling of faith in order to give credibility to the emerging world (like it happens now in this peripheral zone –Santa Fe- in Mexico City); at least the necessary one to know how to interpret this dislocated urbanism of real estate swarms, traffic light labyrinths and voluptuous buildings as the first entry to Welcome, a waiting room for the paradise where the spiral of perpetual arrival will soon be perpetrated. The liberal regeneration of metropolitan peripheries is unstoppable; nobody should worry; either for the spectral skies or the evidence of loss. Pleasant armed scarecrows keep watch  in eternal traveling so nothing disturbs the process. Don’t cancel your desires and follow the route. Bienvenidos (Welcome) to Welcome.

� The phonetic  transcription of welcome in Catalan (Benvinguts) permits this intersection with English creating a new word for the rising publicity of the Barcelona trademark.





